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By Rebecca Kleinman

MIAMI BEACH — Coast has become the Mighty Mouse of 
trade shows.

Founded three years ago, the triannual event’s vendors 
peaked at 230 contemporary collections on March 15 and 
16, and attendance has nearly tripled including more buy-
ers beyond Florida. What began with two floors at the cozy 
Savoy Hotel in South Beach has expanded to 31 suites, the 
lobby and lounge, with this year’s overflow into the ball-
room and terrace.

Coast founder Karen Bennett is sticking with her mis-
sion for an intimate layout.

“I felt horrible turning people away. I also was nervous 
about having everyone spread out in all these nooks, but it’s 
small enough that people find their way, or I walk buyers 
over to new areas,” she said.

Though Coast was born from road reps seeking an eas-
ier way to cover Florida, buyers based in the Sunshine 
State also played a part. Bennett said they don’t want 
to leave stores during high season for Northeast shows, 
where they might get stuck in a blizzard, and many dislike 
the convention hall drill.

“New York shows are grueling, and I love Coast’s sunny 
venue by the beach,” said Karen Golov, a Coast veteran and 
owner of Eye of the Needle, a  Palm Beach boutique, as she 
visited Treehouse Showroom, a first-time participant.

Treehouse, based in Miami and Atlanta, opened several 
new accounts with hot items like Hard Tail’s tie-dye leggings 
wholesaling for $40 and A.G.’s jeggings in black sateen for 
$63, according to owner Kelly Bryan. The show’s cost com-
pared with New York and elevated crowd compared with the 
defunct Trafik show inspired him to return.

“Even if I only see South Florida retailers, it’s a suc-
cess,” Bryan said.

Rick Ramseier, a sales executive for George Gina & 
Lucy, a German handbag firm, also made his show debut 
after hearing good feedback from other reps. He opened a 
handful of Florida accounts such as Koko & Palenki, a spe-
cialty shoe chain, with utilitarian styles in treated nylon 
with heavy zippers and carabiner clips, which wholesale 

from $67 to $654.
“Homegrown shows work best for me,” he said. “It’s like 

going on the road without going on the road.”
Traffic was up for Jessica Elliott, owner of an eponymous 

jewelry line as well as the more affordable Skinny collection 
in Los Angeles. Elliot, who has participated in Coast from its 
inception, said Skinny’s turquoise and coral pavé rings reso-
nated with Florida retailers.

“Half my business has been new accounts. I even got 
someone from Chicago,” she said.

Circa Sixty Three, a vintage Lucite jewelry company 
in Jacksonville, Fla., did well with color, too, like its 
Carman suite in a tutti-frutti palette. Sales rep Arlene 
Patnubay reported the collection’s materials meshed per-
fectly with Floridians.

“We’re already confirmed to return. Big shows are for 
established brands, which isn’t us,” she said.

Erin Kleinberg’s minidress in a black polyester 
blend with lace for $106 wholesale rang up orders for 
The Globe Showroom, another newcomer. Southeast rep 
Korie Miranda also plans to return after connecting with 
new buyers. 

“A lot of my accounts aren’t going to big shows anymore, 
even in Atlanta, where they get lost,” she said.

Katie Taylor, a sales executive for Twelfth Street by 
Cynthia Vincent, has a focus on Florida, and studies the mar-
ket through South Beach dinners and people watching.

“It’s important to understand the region’s climate and 
lifestyle so I know what my customers need,” said Taylor, 
who appreciates the show’s cost and length. “I accom-
plish a lot.”

Chandler Woodall,  an owner of Gena Chandler boutique 
in Raleigh, N.C., said she was able to peruse every piece to 
write lines like Monrow, Son of John, BB Dakota, T-Bags and 
Mike & Chris. She searched for new lines and ordered exist-
ing ones she didn’t have time for in New York. 

“It’s very laid-back, but offers a ton,” said Woodall, al-
ready planning to return for the November edition. “I can fly 
here direct in less than two hours, and it’s wonderful to be 
working and look out the window and see the ocean.”

The next Coast is set for May 24 and 25.

Convenience, Cost Key At Coast Contemporary Show
Skinny’s coral and 
turquoise pavé rings.
Skinny’s coral and 
turquoise pavé rings.

Jewelry from Circa 
Sixty Three Carman.
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Showrooms & Lofts
BWAY      7TH AVE      SIDE STREETS

Great ’New’ Office Space Avail
ADAMS & CO. 212-679-5500

Handbag Contract Work
Hi-end handbags,  Patterns, Samples.
Made in Brooklyn.“No production is
too small or too big”. 718-625-8969

Justin_paul@verizon.net

DESIGNER BRAS ..................... $125 K
Ladies and Plus size

Jennifer Glenn  SRI Search 212 465 8300 
Jennifer@srisearch.com

Sales and Production
Coordinator

Organized, motivated, computer savy,
for position at middle market consum-
er products company . Detailed knowl-
edge of Wal-Mart and K-Mart systems,
processes and protocols.   Assist senior

management directing sales in US
while coordinating production manag-
ers in Asia.  Some travel domestically

and abroad. Speak English and
Cantonese/Mandarin preferred. B.S.

from 4 year university.  Previous expe-
rience required. MBA helpful. Salary
$65K plus bonus . Upward mobility
with commission potential for the

right aggressive individual.
Send resume in confidence

to resume@baum-essex.com
attn: HR Director

Sales Executive
Modearte Women’s/Junior Dress and
Knit top apparel manufacturer seeks

experienced and highly motivated na-
tional sales person for NY showroom.

Must have good connection to
dept/chain stores.  And be able to work
w/ designers and to merchandise the

line. Min 5 year exp.
E-mail: alexsu225@yahoo.com

SALES  F/T EXP
best line, whol importer full line of

socks, sweats, tees & general merchan-
dise in stock sal & comm

GARMENTEX@AOL.COM




